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BALANCE IN NATURE

@ EU RICE  European Rice

~_ Information Provision and Promotion Measures on the
Sustainable Aspect of Rice Production in Greece and Spain

Regulation of the European Parliament and the Council (EU) n°1144/2014
Commission Delegated Regulation (EU) n® 1829/2015
Commission Implementing Regulation (EU) n° 1831/2015
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Agricultural Business Partnership of Thessaloniki

8 Agricultural Cooperatives
26.000 member farmers

28.000 hectares of cultivations area:
more than 140.000tons of rice

Quality & Safety protocols (1SO:27001 and 1SO:9001)
57% of the Greek rice is cultivated in North Greece,
located in the Axios-Loudias-Aliakmonas National Park
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Consejo Regulador de la DOP Arroz de Valencia

Arros de Valencia PDO rice

2.500 hectares cultivation area:
More than 7.800 tons of PDO rice

Spain:
100% of the Arros de Valencia PDO rice
is cultivated in the Albufera

Natural Park of Valencia
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educate the target groups (opinion leaders, consumers, professionals in the food industry)

. change the consumer behavior into choosing European rice

We put emphasis on the audiovisual material highlighting the “Balance in Nature” (the signature of the project)
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(SEVURICE  Activities chosen for the Programme

} Advertorials, food ambassadors, press events
Brochures and Press kits

} Documentary video and short clips

} Classes
} Rice Festival (Thessaloniki and Valencia)

Website and social media
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Please follow us

www.euricesustainability.eu in our Social Media [ sustainablerice.eu et Sustainable._rice Sustainable Rice


https://euricesustainability.eu/
https://www.facebook.com/sustainablerice.eu/
https://www.instagram.com/eu_sustainable_rice/
https://www.youtube.com/channel/UC59BTrs-47SS3aIzTnRF9Fw?view_as=subscriber
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CAMPAIGN FINANCED THE EUROPEAN UNION SUPPORTS
WITH AID FROM CAMPAIGNS THAT PROMOTE [URUPE

THE EUROPEAN UNION RESPECT FOR THE ENVIRONMENT




