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8 FRUITS AND VEGETABLES SUPPORT OF THE CAMPAIGN  

   

Prunes d’Agen IGP 

Asparagus des 

Sables des Landes 

IGP 

Strawberry du  Périgord 

IGP 
Kiwi de l’Adour 

IGP 

Kaki Ribera del Xúquer DOP 

Pear dell’Emilia 

Romagna IGP 

Peach and nectarine di 

Romagna IGP 

Radicchio di Treviso e 

Catelfranco Veneto 

IGP 
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OBJECTIVE / STRATEGY / TARGET OF THE CAMPAIGN 

► Objectives :  

► Improve the awareness and recognition of PDO-PGI quality labels 

► Create recognizability to individual products in the campaign  : unique 
products that cannot be produced elsewhere 

 

► Strategy :  
► Enhancement of the product and its connection with the Territory 
► Making the discovery of products concrete 

► Use the different seasonality of the products involved, to develop a campaign 

covering the entire annuality 
► Creating a homogeneous campaign in the different target countries (France, 

Italy, Germany) consistent with the expectations of the European Union 
 

Target :  
► Priority : consumers, distributors  
  (Supermarkets, wholesellers, retailers) 
► Secondary : Leaders of opinion, journalists 
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THE SEASONALITY OF THE RANGE MAKES IT POSSIBLE TO 

COMMUNICATE THROUGHOUT THE YEAR  

Target 
market Products January February March April May June July August September October November December 

  

Asparagus des Sables des 

Landes IGP                                             

Strawberry du Périgord IGP 
                                                    

Kiwi de l’Adour IGP  
                                                            

Prunes d’Agen IGP 
                                            

  Kaki Ribera del Xuquer AOP 
                                                                                                

  

Pear d'Emilia Romagna IGP 
                                                                                                

Peach and nectarines di 

Romagna  IGP                                                   

Radicchio di Treviso e 

Castelfranco Veneto  IGP                                                                                                 
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THE APPROACH AND THE SELECTION OF THE 

MEANS 
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► Common visual, adapted by country 

► Common website : available in 5 linguages (French, Italian, German, Spanish, English) 
► Promotional materials: (ex : press release) 

I. Transversal actions  

► Public relations/Press releases  
► Media plan 
► Promotional actions 

a/ Raise awareness in the point of sale of supermarkets 
b/ Street marketing actions 

II. Ground actions 
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BUDGET OF THE PROGRAM 

 

 

 

 

• Total budget : 3,9 millions € 

  - France: 2,4 millions € (62%) 

   - Italy: 0,9 millions € (23%) 

   - Germany: 0,6 millions € (15%) 

 

 Realisation : 90% (3,5 millions €) 



1.TRANSVERSAL ACTIONS 
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SIGNATURE OF THE CAMPAIGN 

► « L’Europa firma i prodotti dei suoi territori » 

► « Ausgezeichneter Genuss aus Europas Regionen » 
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GENERIC VISUAL 
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VISUAL BY PRODUCT 
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VISUAL BY PRODUCTNÇAIS 
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VISUAL BY PRODUCTRANÇA 
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VISUAL BY PRODUCT 
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EX: habillage du 

stand 
Animation point de 

vente 



14 

A COMMON WEBSITE : www.aop-igp.eu 

              

http://www.aop-igp.eu/
http://www.aop-igp.eu/
http://www.aop-igp.eu/
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PRESS RELEASE GENERIC AND BY PRODUCT 



2. GROUND ACTIONS 
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2.1 PUBLIC RELATIONS 
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■ Press releases - generic and by products 

■ New recipes 

■ Products press hand deliveries  

■ Press events 

   PUBLIC RELATIONS 
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2.2 DIGITAL ACTIVITY 
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■ Partnership with websites of professional information 

■ Partnership with cooking websites 

■ Banners  

■ Online contests 

■ Presence on social networks 

■ Managing the Facebook page with periodic posts 

DIGITAL ACTIVITY 
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Partnership with website Cucchiaio d’Argento - www.cucchiaio.it  

 

Production of recipes with each product of the campaign 

 

Visibility on the website during 6 months: 

• Banner on the dedicated section 

• Banner on the home page of the website with link to the 

dedicated section (300 000 links by month) 

• Presence on the newsletter  

• Dedicated Post by product on the Facebook page  

 
 

EXAMPLE: PARTNERSHIP WITH GASTRONOMIC WEBSITE 

http://www.cucchiaio.it/
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2.3 MEDIA CAMPAIGN  
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 Campaign in Italia on radio in streaming RADIOVEG.IT   
 Advertorial article 

 Presence on the portal of RadioVeg 

 Banner  

 Post of the product on Facebook page 

RADIO CAMPAIGN 

Radio campaign in France 
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PRESS CAMPAIGN 

Press campaign 
Professional press and consumer press 
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2.4 TRADE AND STREET MARKETING 
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TASTING DAYS IN POINT OF SALE 

Hostesses  

 

Point of sale advertising materials  :  

posters,leaflets with recipes of the products, stand for tasting 

 

Tasting of the products 

 

Highlighting of the products 
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STREET MARKETING 

• Promotion and Tasting in sports events 

• Promotion and Tasting in shopping centers 

• Tasting in gastronomic events  

• Gastronomic festival estival with invitation of blogger and 

journalists 

 

 



3. MAIN RESULTS 



MAIN RESULTS 

 PDO PGI website: 33.000 unique visitors - 60.000 visited pages 

 

 Facebook page: 15.000 fans 

 

 Press releases, press events: 55 

 

 Published press articles: 968 published articles 

 

 Media campaign (Radio, press, digital): 1,4 million contacts 

 

 Tastings at point of sale:  

- 3.000 involved points of sales  

- 10.000 tasting days  

- 2 millions contacts 



Connection creates value 

34 42

 
AWARENESS OF PDO & PGI 
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Q1/ Q2: If I speak of “PDO“/”PGI”, how did you know about it? (single answer)  

Q3a: Now, here are the "PDO "and "PGI“ logos. Did you already seen these kind of logos? (Single answer)   

In % 

« A.O.P » 

« I.G.P » 

NET KNOW 

NET KNOW 

NET EVER SEEN 
OR KNOW 

▼ 
STRONG INCREASE  

▼ 
STABLE  

53

30

85

53

26

21

22

26

91

84

85

91

++ 

++ + 

58 80 ++ 77 71

n=202  

Point 3 
July-Feb 

n=140  

Point 0 
July 

n=209  

Point 3 
July-Dec 

n=130  

Point 0 
May-June  

n=101  

Point 3 
September  

n=120  

Point 0 
January 

▼ 
SLIGHT INCREASE  



EVOLUTION OF THE SALES VOLUMES OF THE 8 PDO-PGI  
FRUITS AND VEGETABLES (Tons) 

0 10000 20000 30000 40000 50000 60000 70000 80000 90000

Kaki Ribera del Xùquer (SP)

Prunes from Agen (F)

Kiwi from l'Adour (F)

Asparagus from Sables des Landes (F)

Strawberry from Périgord (F)

Pear from Emilia Romagna (It)

Peach and nectarine from Romagna (It)

Radicchio from Trevise (It)

TotalPoint 3 Point 0
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