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- SeculaHistory hasbeen
producedfor morethan5
centuries

- Historical commercial
relations with the most
diverse markets inside and
outside Europe
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ADemarcatedRegionof Madeiraparticularities
- landscapevinevarieties edaphaclimatic

. characteristicsvineyardconductionsystem

culturalpractices rituals, people

AA unique VinificationProcess
Fortificationand ageing(Canteiro/Estufagem)
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.Unique characteristicsof
the product
- Complexity
- Exuberanbouquet
- Acidity/Freshness
- Longevity
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AStrict certification processthat ends with
the issueof the GuaranteeSealandthe use
of the DO

ADefense and Protection of the
Denomination of Origin in national and
Internationalmarkets
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Target Markets
USA JAPAN

-Traditional markets

-Relevant market share of the total Madeira Wine exportations;
-Average price per liter is above average;

-Historical relations with Madeira Wine;

-High population density and unexplored.
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PROGRAI\/II\/IE STRATEGY

Thecoverageof the target marketsin this programme takesinto account
the inability of an aproximationby meansof actionsabovethe line that
would require an investmentthat would not be compatiblewith the size
that the MadeiraWine sectorrepresents

Thus the whole project was predominantly composedwith Public
Relationsactions(t w)Qahich in the the first line were oriented to the
wine trade groups investing subsequently on the growth of the

distribution network.
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PROG RAI\/II\/IE STRATEGY

- Open Tastings, Masterclass, Wine Food parings
- Workshops/seminars

- PR Media and PR Trade

- Social Media (facebook; twitter)

- Promotional Material and Merchandising
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USA TRADE EVENTS

Target cities: New York; Washington; San Francisco; Chicago

Events:

-Open Tastings, circa 180 participants per year;

-Masterclass, circa 80 participants per year;

-Wine Food Parings, circa 30 participants per yeatr;

-Workshops/seminars in Wine Schools or Wine Associations, circa 60 per ye

Venues:
-Capital Wine ScholGorkbuzstudio; Carnegie Library; International Wine
Center California Culinary Academy; As@enter Institute of culinary
Education; American Guild of Sommeliers, etc.
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USA TRADE EVENTS
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USA PR I\/IEDIA AND TRADE

5 participants each year of the program in a total of 15.

All of them holders of prominent curricula in areas related to the wine and
gastronomy sector.

Obijective: knowledge of all the specifics of the production process of
Madeira Wine and the product itself, as well as its place of origin, the island
of Madeira.
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USA PR MEDIA AND TRADE
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-Pres«it

-Supportmaterial for: OpernTastingsMasterclass Workshops
- GenericBrochure

- Gastronomidrochure

- HistoricalBrochure

- Roll} LJand Displays

- Dvds

--Dropstops
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Madeira Wine

Malvasia 2000 Colheita
BOAL 10 ANOS Single Cask 39 ate

MADEIRA
WINE
INSTITUTE

NEW YORK ’5\ ’6\

Sercial 15 anos Terrantez 1977
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facebook Pesquisa pessoas, locais e coisas r‘) Rita Galviio  Pagina Tnicial % %

Estés a publicar, a comentar e a gostar como Madeira Wine — Alterar para Rita Galvio

m | Madeira Wine Madeira Wine 4th of july! ~ | v Gostei | ki m Madeira Wine Madeira Wine 4th of july! ~ v Gostei | [T

Welcome T Madeira wine 683 m =

Sobre Fotos Gostos Madeira Wine 4th of J.

It s Rnown thatGeorge Washington, the first US. Benjamin Franklin dic not mies the opporunty (o mese &
president, was 3 great wine connaisseur and had agrest brigt smo in Madeirs on his tip to Europe, to apprecate the
appfeclaﬂm for Madeira Wine, and that he even tred to beauty of the island and to enjoy its wine. He also has an
import the vines 1o Iry to grow them at Mount Vemon emao«ﬁnatysmryufmseﬂresmnhamgbeen;iaced
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JAPAN TRADE EVENTS

Target cities: Tokyo; Osaka and Fukuoka

Events:

-Open Tastings, circa 160 participants per year

-Masterclass, circa 80 participants per year

-Wine Food Parings, circa 25 participants per year

-Workshops/seminars in Wine Schools or Wine Associations, circa 70 per ye

Venues:

Academy du Vin/Tokyo; Japan Bartender Associafignagaok&Vine School;
etc.
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JAPAN TRADE EVENTS
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JAPAN PR I\/IEDIA AND TRADE

5 participants each year of the program in a total of 15.

All of them holders of prominent curricula in areas related to the
wine and gastronomy sector.

Obijective: knowledge of all the specifics of the production process
of Madeira Wine and the product itself, as well as its place of origin,
the island of Madeira.
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JAPAN Promotional Material and Merchandisind

-Press Kit

-Support material for: Open Tastings; Masterclass; Workshops
- Generic Brochure

- Gastronomic Brochure
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- Dvds

-Drop stops
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JAPANPromotionalMaterial and merchandising

INSTITUTO DO VINHO, DO BORDADO £ DO ARTESANATO DA MADEIRA,
[P

Rua Visconde do Anadia, 44
9050-020 Funchal

RTATTAV EAf

ENEBHRDV, TCEDDT—T I,

Telefone: +351291 211 600
Fax: +351291 224791

ivbam sra@gov-madeira pt
wwuw.vinhomadeira pt
http://facebook com/vinhomadeirawine

TxART I R—=T T ATIA Ty
http://facebook com/madeirawinejapan
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