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• Promotion policy - Legal basis

• What is a promotion programme?

• What is an Annual Work Programme?

• Annual Work Programme 2024



The EU agri-food promotion 

policy was designed to 

support the competitiveness 

of the EU agricultural sector 

by promoting EU products 

and quality schemes on the 

internal market and in non-EU 

countries.

Policy context (objectives)
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Basic act

• Regulation (EU) No 1144/2014

• In force since 1° December 2015

Delegated and implementing acts

• Commission Delegated Regulation (EU) 1829/2015

• Commission Implementing Regulation (EU) 1831/2015

Annually

• Annual work programme 

• Calls for proposals for SIMPLE and MULTI 

• 2024 calls published on 18/1/2024 on the Funding and Tenders portal

Promotion policy – Legal basis
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https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:32014R1144&qid=1611583068875
https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:32015R1829&qid=1611583264776
https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:32015R1831&qid=1611583354658
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/topic-search;callCode=null;freeTextSearchKeyword=;matchWholeText=true;typeCodes=1,0;statusCodes=31094501,31094502,31094503;programmePeriod=2021%20-%202027;programCcm2Id=43298664;programDivisionCode=null;focusAreaCode=null;destination=null;mission=null;geographicalZonesCode=null;programmeDivisionProspect=null;startDateLte=null;startDateGte=null;crossCuttingPriorityCode=null;cpvCode=null;performanceOfDelivery=null;sortQuery=sortStatus;orderBy=asc;onlyTenders=false;topicListKey=topicSearchTablePageState




• Programme shall consist of a coherent set of operations (Public relations,

advertising, PoS promotion, events and fairs, etc.) and shall be implemented

over a period of at least one but not more than three years.

• It could be a B2B and/or B2C campaign.

• Cofinancing rates 70% to 80%

No permanent support : A proposing organisation shall not receive

support for information and promotion programmes on the same product

or scheme, carried out in the same target market on more than two

consecutive occasions.

What is a promotion programme?
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EU promotion policy – types of action
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• is the legal basis for financing promotion measures

• sets out the priorities and the corresponding budgets

• includes arrangements for market disturbance

What is an Annual Work Programme ? 
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Available budget for 2024 AWP is EUR 185.9 million in total (the same as in 

2023)

Out of which:

• EUR 92 million for "simple" promotion programmes 

• EUR 84,4 million for "multi" promotion programmes

• EUR 9.5 million for Commission's own initiatives (same as in 2023)

ANNUAL  WORK PROGRAMME (AWP) 
Budget 2024
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AWP 2024 - Budget simple programmes 
SIMPLE PROGRAMMES 2023 2024

89 92

Simple programmes in the Internal market 41,1 41,1

INTERNAL MARKET-CHARACTERISTICS 5 5

INTERNAL MARKET-EU-QUALITY SCHEMES 7 7

INTERNAL MARKET-FRESH-FRUIT AND VEGETABLES 9,1 9,1

INTERNAL MARKET-ORGANIC 14 14

INTERNAL MARKET-SUSTAINABLE 6 6

Simple programmes in Third Countries 42,9 45,9

THIRD COUNTRIES-AMERICAS 9,3 9,3

THIRD COUNTRIES-ASIA 16,3 16,3

THIRD COUNTRIES-OTHERS 12,3 15,3

THIRD COUNTRIES-ORGANIC-SUSTAINABLE 5 5

Simple programmes for market disturbance/additional call for 

proposals                        
5 5
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AWP 2024 - Budget multi programmes
MULTI PROGRAMMES 2023 2024

87,4 84,4

Multi programmes in the internal market  42,2 40,2

INTERNAL MARKET 4,2 4,2

INTERNAL MARKET-FRESH-FRUIT AND VEGETABLES 10 9

INTERNAL MARKET-ORGANIC 14 13

INTERNAL MARKET-SUSTAINABLE 14 14

Multi programmes in third countries 40,2 39,2

THIRD COUNTRIES-ALL 29,2 29,2

THIRD COUNTRIES-ORGANIC-SUSTAINABLE 11 10

Multi programmes for market disturbance/additional call for proposals   5 5

11



Overall evolution of the annual AGRIP Call 
applications since 2019

Inflection point starting the decline in 

overall number of applications from 2021. 

Decline more accentuated in applications 

for MULTI programmes than SIMPLE 

programmes. But both are declining.

Between 2019 and 2023:

- Total Number of applications 144 to 119 (- 17.4%)

- SIMPLE nr of applications 109 to 98 (- 10.1%)

- MULTI nr of applications 35 to 21 (- 40%)
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Geographical indications and TSG’s from 
Czechia

18
PGI Jihočeská Niva

PGI Valašský frgál

PGI Olomoucké tvarůžky

PDO Žatecký chmel

TSG Pražská šunka

30 Food and agricultural products

13 Wines

5  Traditional Specialty Guaranteed

Novosedelské Slámové víno

Znojmo

Morava

Čechy

Slovácká

Mikulovská

Mělnická

Znojemská

Velkopavlovická

Litoměřická

Šobes / Šobeské víno

Všestarská cibule

Pohořelický kapr

Český kmín

Žatecký chmel

Chamomilla bohemica

Nošovické kysané zelí

Český modrý mák

moravské

české

Valašský frgál

Chelčicko - Lhenické ovoce

Jihočeská Niva

Karlovarské oplatky

Karlovarský suchar

Jihočeská Zlatá Niva

Černá Hora

Olomoucké tvarůžky

Karlovarské trojhránky

Březnický ležák

České pivo

Brněnské pivo / Starobrněnské pivo

Znojemské pivo

Hořické trubičky

Lomnické suchary

Mariánskolázeňské oplatky

Budějovické pivo

Budějovický měšťanský var

Českobudějovické pivo

Chodské pivo

Třeboňský kapr

Štramberské uši

Pardubický perník

Pražská šunka

Tradiční Špekáčky

Spišské párky

Tradiční Lovecký salám

Liptovská saláma

Novosedelské Slámové víno

17 PDO’s

5 TSG’s

26 PGI’s



Since 2016: 2 SIMPLE promotion programmes implemented

1. Fresh fruit and vegetables, Year I of implementation, 

Total cost: €1.025.400, 

EC contribution: €717.780

Co-financing rate: 70%

2. „Born in the EU“: Implemented 2019-2022

Total cost: €1.060.000, 

EC contribution: €742.000

Co financing rate: 70%

Promotion programmes from CZ 
organisations

-



Promotion programme “Born in the EU”

20

Implementation:

4/2019 – 3/2022

Objective: 
highlight specific features of 

agricultural (and) food products from 

the Union – focus on quality, taste, 

traditions and diversity of their 

production. 

Target markets: Czechia and Slovakia

Total cost: 1.060.000 €

EC contribution: 742.000 €
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Examples of visuals of promotion 

programme 

“Born in the EU”



Content – PART II
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• Eligibility rules (activities, applicants, products & schemes, 

competitive procedure)

• How to apply

• Where to find information

• Q&A

• Annex: Evaluation – some hints



Eligibility and related 
aspects



Eligible activities (Section 6 of Call for proposals)

24

1. Management of the project

2. Public relations (PR activities, media events)

3. Website, social media

4. Advertising (print, TV, radio, online, outdoor, cinema, etc)

5. Communication tools (publications, media kits, promotional merchandise, 

promotional videos)

6. Events (stands at trade fairs, seminars, workshops, B2B meetings, trainings 

for trade/cooks, activities in schools, restaurant weeks, sponsorship of 

events, study trips to Europe)

7. Point-of-sale (POS) promotion (tasting days, other: promotion in retailers' 

publications, POS advertising)

8. Evaluation of results and impact



1. Trade or inter-trade organisations representative of the sector(s) concerned at 

MS level

2. Trade or inter-trade organisations at EU level

3. Producer organisations or associations of producer org. (PO – APO)

4. Agri-food sector bodies with public service mission in charge of promotion of 

agricultural products (example: Chambers of Agriculture)

25

Eligible organisations   (Reg. 1144/2014 Art. 7)

https://eur-lex.europa.eu/legal-content/EN/TXT/HTML/?uri=CELEX:32014R1144&from=EN#d1e665-56-1


• Must be representative of the sector or product(s) promoted (Art 1 of 

Delegated Regulation (EU) 2015/1829) – fill Annex on representativeness

• Trade or inter-trade organisations

▪ Rule of 50 % of the volume or value of marketable production of the product/s or sector 

concerned in the MS or at EU level;

▪ Recognised by the MS (Reg. 1308/2013)

• Groups GIs (Reg. 1151/2012):

▪ Rule of 50 % of the volume or value of marketable production of the product(s) with registered

denomination

Flexibility for lower thresholds <50%: if specific circumstances justify treating the organisation as

being representative

Eligible organisations

26



• Producer organisation(s) recognised by the MS (Articles 152 and 156 of

Reg. (EU) 1308/2013)

• Agri-food sector bodies

Cumulative conditions need to be fulfilled:

a. It is an agri-food sector body

b. Its objective is to provide information on, and to promote, agricultural products

c. It has been entrusted, by the Member State concerned, with a clearly defined public service 

mission in this area

d. It has been legally established in the Member State in question at least two years prior to the 

date of the call for proposals

e. It has representatives of the product(s) or sector concerned by the programme among its 

memberships - Exception for programmes carried out in response to a loss of consumer confidence

Eligible organisations
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✓ All agricultural products listed in Annex I to TFEU covered excluding 

tobacco

✓ Open to certain processed products (beer, chocolate, pasta, sweet corn, 

cotton...) in Annex I to Reg. 1144/2014

✓ Spirits with a Protected Geographical Indication

✓ Wine: 

✓ Simple programmes = Basket approach

✓ Multi programmes = Wine alone possible

✓ On the internal market = Information on quality schemes or 

responsible consumption

✓ Fishery and aquaculture products : Basket approach

✓ Schemes : EU quality schemes (PDO/PGI/TSG, organic, RUP) national 

quality schemes

Eligible products and schemes



Rules concerning campaign messages
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Examples of campaigns promoting EU quality schemes 
in the internal market

© Unaproa & Federbio. All rights reserved. Licence to EU under conditions.



Legal context

✓ Competitive procedure for the selection of implementing bodies

▪ For the simple programmes (article 13 Reg. 1144/2014): 

selection before the signature of the GA

▪ For simple programmes: Implementing regulation requires 

Member States to verify selection before signing the 

Grant Agreements

✓ Delegated act defines competitive procedure as ensuring

▪ best value for money, or lowest price, and

▪ absence of conflict of interest.

• When the contracting authority is a "body governed by public law":  

rules on public procurement according Directive 2014/24/EU

Rules on competitive procedure



Member States are required to establish the competitive procedure for the 

selection of implementing bodies in case of simple programmes by taking 

account that 

• the procedure is proportionate to the economic importance; 

• while the fundamental principles of the EU Treaty are observed. 

The competitive procedure should consist of at least: 

• the contract notice is published and adequately advertised; 

• sufficient time for the receipt of tenders is provided;

• an objective and non-discriminatory evaluation of the tenders;

• the assessment of any possible conflict of interests.

‘Quality’ criteria of the activity that is to be subcontracted must be clearly 

defined.

Guidance note:
https://ec.europa.eu/chafea/agri/sites/chafea/files/agri-2016-61788-00-00_en.pdf

Guidance on competitive procedure

https://ec.europa.eu/chafea/agri/sites/chafea/files/agri-2016-61788-00-00_en.pdf


Not required to select the implementing/evaluation body prior to

the submission of the proposal or grant signature.

It is the responsibility of the applicant to apply the general rule:

best value for money (or lowest price) and absence of conflict

of interest (art. 6.2 of the Grant Agreement).

The description of the selection procedure should be a part of the

proposal (SIMPLE & MULTI).

In addition, if the project is selected, a specific subcontracting

report deliverable has to be provided at months 3 at the latest.

Guidance on competitive procedure (MULTI)

33



Sources of information

34

• Commission website: policy-related information, Annual work 

programme, EC selection decisions

• REA website: implementation rules, results of past calls, 

campaign map, market entry handbooks, webinars

• Funding&Tenders (F&T) portal: calls for proposals, programme 

guide, model grant agreement, FAQ

• Info day held in Brussels on 31/01-1/02 2024, national info days

• Register for REA newsletter to stay informed

https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/home
https://rea.ec.europa.eu/events/promotion-agricultural-products-info-days-2024-2024-01-31_en
https://ec.europa.eu/newsroom/rea/user-subscriptions/2352/create


How to apply ?

• Corporate guidance and templates

• Preparing the application: guidance documents

• Where to find information

• Final recommendations



36Funding opportunities 2021/2027

AGRIP

Promotion of Agri Products

https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/home


F& T Portal



Corporate guidance and templates

• Calls are published under the new MFF - multiannual 

financial framework.

• Model Grant Agreement (MGA), call text, guidance 

documents and submission templates are available 

in the F&T portal reference documents.

• MGA Multi

• MGA Simple 

38

https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/how-to-participate/reference-documents
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/agrip/agr-contr/multi-mga_agrip_en.pdf
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/agrip/agr-contr/simple-mga_agrip_en.pdf


Guidance documents (Preparing the application) 

39

• Programme guide (specific to Promotion of agricultural 

products, translated, applicable to both simple and multi)

• Application form incl. template for part B (available only in 

the submission tool, translated for simple programmes) and 

Detailed Budget table (DBT)

• Online manual (corporate document, constantly evolving, 

available in English, explaining all stages of grants lifecycle – 

only first steps are relevant for simple programmes) PDF 

Version

https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/agrip/guidance/programme-guide_agrip_cs.pdf
https://webgate.ec.europa.eu/funding-tenders-opportunities/display/OM/Online+Manual
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/guidance/om_en.pdf
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/guidance/om_en.pdf


« The proposal shall provide a relevant market analysis per target country. 

The market analysis shall be product- and market-oriented. It shall focus on 

each target country and serve as a basis for the definition of action objectives 

and strategy. It should include information and assessment of macroeconomic 

indicators, market conjuncture and forecast, including recent sources of data. » 

Example of questions to be addressed: 

40

Guidance on Market analysis

Supply: Demand:

What are the production, sales and export 

figures (volume and value, market share) for the 

applicant organisation/s and its Member State 

for each of the target markets? 

What is the market structure in the targeted 

country/ies and how is your organisation

positioned in this market (i.e. competitive 

position of the applicant)? 

Who are their main competitors?Which

challenges do they face? 

What are their marketing strategies? 

Which are the competitive advantages of the 

proposing organisation/s? 

Explain the key differences (price, quality, 

etc.) that will make your product more 

competitive than other already available 

products on the target market. 

Which are the characteristics, demography, 

socio-professional profiles, typology of the 

current consumers? Identify and describe the 

quantitative and qualitative market segments. 

What is the per capita consumption and the 

consumption trends on the medium?

If the action is about raising awareness: 

What is the current state of consumer 

awareness? 

What needs to be improved and what are the 

challenges? 

Among which segments is the awareness 

stronger/weaker? 



41

REA: other materials 

Frequently asked questions (FAQ) updated regularly to be consulted!

https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq;type=0,1;categories=;programme=43298664;keyword=;freeTextSearchKeyword=;matchWholeText=true;period=null;status=0,1;sortQuery=relevance;faqListKey=faqSearchTablePageState


Evaluation  hints – why proposals 
are rejected/ not selected for funding



Reasons for rejection: eligibility and 
admissibility

▪ Inadmissible:

Mandatory annexes and supporting documents not submitted, proposal

sent by email after the deadline

▪ Out of scope:

E.g. project not promoting an eligible product or scheme

▪ Ineligible applicants:

Applicant organisation not eligible or not representative of the

product/sector promoted, private companies acting as co-applicants,

non-EU applicants

43



Quality of proposals – weak 
points

44

▪ Market analysis is not precise or structured

▪ Programme objectives are not well defined

▪ Activities and deliverables are not well defined, communication 

mix not adapted to the strategy and programme objectives

▪ Union message is lacking

▪ Organisation and risk management are not described

▪ Evaluation methodology is absent

▪ Poor cost-effectiveness (budget analysis weak, unit costs 

missing or not always used, etc.)

▪ Impact of the campaign not well calculated



Sustainability

45

Annual work programme, award criteria, Programme guide



Keep in touch #EUAgriPromo

Promotion of agricultural products - European Commission (europa.eu)

europa.eu/

@EUAgri 

@EuropeanCommission 

EU food and Farming

Contact: REA-AGRI-GRANTS@ec.europa.eu R

https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://ec.europa.eu/info/food-farming-fisheries/key-policies/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#introduction
https://twitter.com/eu_commission
https://www.facebook.com/EuropeanCommission
https://www.youtube.com/c/EUagri/featured
mailto:REA-AGRI-GRANTS@ec.europa.eu


Thank you
AGRI-PROMOTION@ec.europa.eu 
Rea-agri-grants@ec.europa.eu
IT support via F&T portal

© European Union 2020

Unless otherwise noted the reuse of this presentation is authorised under the CC BY 4.0 license. For any use or reproduction of elements that are 

not owned by the EU, permission may need to be sought directly from the respective right holders.

Slide xx: element concerned, source: e.g. Fotolia.com; Slide xx: element concerned, source: e.g. iStock.com47

mailto:AGRI-PROMOTION@ec.europa.eu
mailto:Rea-agri-grants@ec.europa.eu
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/helpdesks
https://creativecommons.org/licenses/by/4.0/
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